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L e a d i n g  t h e  f i g h t  t o  e n d  h u n g e r , L e a d i n g  t h e  f i g h t  t o  e n d  h u n g e r , 

i n  p a r t n e r s h i p  w i t h  o u r i n  p a r t n e r s h i p  w i t h  o u r 

c o m m u n i t y  a n d  i n  s e r v i c e c o m m u n i t y  a n d  i n  s e r v i c e 

o f  o u r  n e i g h b o r s  i n  n e e d .o f  o u r  n e i g h b o r s  i n  n e e d .

Our Mission
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C E O ’ S  M E S S A G EC E O ’ S  M E S S A G E

A  R E F L E C T I O N :A  R E F L E C T I O N :
R E D E F I N I N G R E D E F I N I N G 
L E A D E R S H I P L E A D E R S H I P 

I N  T H E  F I G H T I N  T H E  F I G H T 
T O  E N D  H U N G E RT O  E N D  H U N G E R

                                                                                                                                                                      the word that comes to mind is change. As we 

reorient ourselves in the “post-pandemic” era, I am immensely grateful for the support we’ve 

received and the impact we’ve made. It is with your support that we feel more conf ident than ever 

that we can serve the needs of our community day-in, day-out – even as those needs change and 

evolve.

This last year, our clients’ needs certainly increased. As our neighbors struggled to recover f rom 

long-term effects of the pandemic – only to face rising inflation and high food costs at their 

local stores – your support enabled us to adapt quickly to serve record-high numbers of people 

who needed food assistance. New faces appeared in our long lines. Because of you, we were 

able to serve over 258,000 clients per month on average in Contra Costa and Solano Counties 

– approximately 1 in 6 of our neighbors, last year. Since then, the need has only risen, and your 

support is more critical than ever.

We learned that there were critical gaps in our community safety net that we needed to 

address. That is why in 2022, we pushed forth our Three-year Strategic Plan, a roadmap that 

addresses these gaps with empowered partnerships, nutritious food that results in better health 

outcomes and improved data that can help us learn and best serve our community. 

To ensure the long-term health and strength of our communities, there are signif icant steps we 

need to take, and the work has already begun. As we compiled learnings, it became clear that the 

needs of our neighbors are nuanced – f rom needing culturally-relevant food to having more access 

to agencies closer to home. That’s why, as of today, we’ve successfully partnered with over 260 

agencies to better serve our communities, and are in collaborations with local farms that are led 

by women and BIPOC to serve diverse foods (see page 22 to learn how we’re forming partnerships).

There is still much more work to be done – and change can’t wait. Looking ahead, I am excited to 

partner with all of you, and our community, to continue executing our strategic plan. I am excited 

to redef ine what it means to lead the f ight to end hunger.

For this opportunity I thank YOU – our family of donors, sponsors, volunteers and partners who 

make serving our neighbors possible every single day. We are and will always be stronger together.  

In partnership,

Joel Sjostrom 

President and CEO

As I reflect on this past year,   
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- M a r y , 

 C o m m u n i t y  P r o d u c e 

P r o g r a m  C l i e n t

“ T h i s  m e a n s  n i c e

 f r e s h  f o o d  f o r  m e .

 O t h e r w i s e  I  m i g h t

 n o t  h a v e  i t . ”

CHANGE STARTS CHANGE STARTS 
WITH ACCESS WITH ACCESS 

TO NUTRITIONTO NUTRITION
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E M P OWE R I N G
O U R  AG E N C I E S

Helping our 
nonprofit agency 

partners distribute 
even more food, 

and expanding our 
community 
partnerships 

to fill gaps

I M PR OVI N G
H E A LT H 

O UTCO M E S

Targeted 
programming for 

vulnerable 
populations using 

education, 
advocacy and 
nutritious food

E N H A N C I N G 
DATA  A N D

T EC H N O LO G Y

Improving service 
to our neighbors 

with better 
information 
gathering, 

reporting and  
analysis

O u r  R o a d m ap  t o  a 
He a l t h i e r  C om mu n it y

The Fo o d B an k  of  C ont ra  C ost a  and 
S olano’s  Thre e-ye ar  St rateg ic  P lan
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B E C A U S E  C H A N G E  C A N ’ T  W A I TB E C A U S E  C H A N G E  C A N ’ T  W A I T

T H E  C R I T I C A L  W O R K  T H E  C R I T I C A L  W O R K  
H A S  A L R E A D Y  B E G U NH A S  A L R E A D Y  B E G U N
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F I G H T I N G  H U N G E R 
T O G E T H E R

34 MILLION POUNDS
of food distributed

258,000 PEOPLE
served every month

227 DIRECT DISTRIBUTION SITES
provided f resh foods and pantry 

staples to our neighbors

97 CENTS OF EVERY DOLLAR 
went towards feeding 

the community

60% OF THE FOOD WE DISTRIBUTE 
was f resh produce, proteins and dairy

1 IN 6 COMMUNITY MEMBERS
served every month

260+ PARTNER AGENCIES
including soup kitchens, food pantries 

and child development centers

6,700 VOLUNTEERS 
served almost 100,000

volunteer hours 
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WA T C H  O U R  I M PA C T 
I N  A C T I O N

f o o d b a n kc c s . o r g /wa t c h o u r impa c t
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Launched last year, our Find Food Map is making 
it easier for neighbors to find the food they need 
at the times and places that work best for them. 

The map is searchable by city, zip code and day 
of the week. To improve access further, it’s

 available in English or Spanish – with more 
languages to come. 

50,500+ people used the map in its first year

4,600+ people use the map each month

I M P R O V I N G I M P R O V I N G 
A C C E S SA C C E S S
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EMPOWERING AGENCIES: 
LEADERSHIP IN PARTNERSHIP
A d a p t i n g  t o  o u r  c o m m u n i t y ’ s  n e e d s  t a k e s  a g i l i t y  –  a n d  a g i l i t y A d a p t i n g  t o  o u r  c o m m u n i t y ’ s  n e e d s  t a k e s  a g i l i t y  –  a n d  a g i l i t y 

i s  o n l y  p o s s i b l e  w o r k i n g  a l o n g s i d e  o u r  i s  o n l y  p o s s i b l e  w o r k i n g  a l o n g s i d e  o u r  2 6 0 +2 6 0 +  p a r t n e r s .  O u r  p a r t n e r s .  O u r 

p a r t n e r s ,  w h i c h  i n c l u d e  a  v a s t  n e t w o r k  o f  f o o d  p a n t r i e s ,  s o u p p a r t n e r s ,  w h i c h  i n c l u d e  a  v a s t  n e t w o r k  o f  f o o d  p a n t r i e s ,  s o u p 

k i t c h e n s ,  t r a n s i t i o n a l  h o u s i n g  s e r v i c e s ,  c h i l d - c a r e  c e n t e r s  a n d k i t c h e n s ,  t r a n s i t i o n a l  h o u s i n g  s e r v i c e s ,  c h i l d - c a r e  c e n t e r s  a n d 

m o r e ,  d i s t r i b u t e d  m o r e ,  d i s t r i b u t e d  m o r e  t h a n  h a l f  o f  t h e  f o o dm o r e  t h a n  h a l f  o f  t h e  f o o d  w e  p r o v i d e d  w e  p r o v i d e d 

l a s t  y e a r ,  h e l p i n g  u s  r e a c h  m o r e  p a r t s  o f  o u r  c o m m u n i t y  a n dl a s t  y e a r ,  h e l p i n g  u s  r e a c h  m o r e  p a r t s  o f  o u r  c o m m u n i t y  a n d

s u p p o rs u p p o r  t  mt  m o ro r e  o f  o u r  ne  o f  o u r  n e i g h b o re i g h b o r s  i n  t hs  i n  t h e  we  w aa yy s  t h a t  ws  t h a t  w o ro r k  b e s t  fk  b e s t  f o ro r   

t ht h e m .e m .   

W hW h e n  ye n  y o u  s u p p o ro u  s u p p o r  t  u s ,  yt  u s ,  y o u  a l s o  s u p p o ro u  a l s o  s u p p o r  t  t h i s  c rt  t h i s  c r i t i c a l  ni t i c a l  n e te t ww o ro r kk  ..  

T h a n kT h a n k s  ts  t o  yo  y o u r  g e no u r  g e n e re r o s i to s i t yy ,  ,  ww e  ae  a ww a ra r d e d  $ 5 0 0d e d  $ 5 5 0 ,, 0 0 0  i n  a0 0 0  i n  a  g e ng e n  cc yy 

e n h a ne n h a n  cc e me m  e n t  g re n t  g r a n t s  ta n t s  t o  8 2  ao  8 2  a  g e ng e n  c i e s  l a s t  yc i e s  l a s t  y ee a ra r  –  o u r  b i g g e s t –  o u r  b i g g e s t   

s i ns i n g l e  g rg l e  g r a n t  ra n t  r o u no u n d  td  t o  d a to  d a t e !  T he !  T h e s e  f u ne s e  f u n d s  hd s  h e l p e d  o u r  pe l p e d  o u r  p a ra r  t nt n e re r ss   

p u rp u r cc h a s e  vh a s e  v e h i ce h i c l e s ,  e q u i p ml e s ,  e q u i p m e n t  a ne n t  a n d  m a kd  m a k e  te  t e ce c h nh n o l o g i c a l  u p g ro l o g i c a l  u p g r aa d e sd e s   

s o  t hs o  t h ee y  c a n  d i s t ry  c a n  d i s t r i b u ti b u t e  ee  e vv e n  me n  m o ro r e  fe  f o o d  s a fo o d  s a f e l ye l y ..     

FF o l l oo l l o w i nw i n g  a rg  a r e  a  fe  a  f ee w  o f  t hw  o f  t h e i r  s te i r  s t o ro r i e s .i e s .
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A G E N C Y :  V A L L E J O  F I R S T  B A P T I S T  S O U P  K I T C H E N

EMPOWERING DIGNITY AND CHOICE

“ I t  makes  the  att i tude 

d i f ferent …I  get  feedback 

f rom people  bragging 

that  ‘Hey  I  got  to  make 

my sandwich the  way I 

wanted .  I  got  to  order  i t . 

Look  at  th is . ’ ” 

-Pastor  Mike , 

 Va l le jo  F i rs t  Bapt is t 

 Soup Ki tchen

PURCHASED MOBILE SALAD 

BAR AND ICE MACHINE TO 

INCREASE FOOD CHOICE FOR 

UNHOUSED NEIGHBORS
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PURCHASED C A R G O  V A N  T O  P I C K  U P  R E C O V E R E D  G R O C E R I E S 

F R O M  L O C A L  S T O R E S  A N D  F O O D  F R O M  O U R  W A R E H O U S E

“ S i n c e  p u r c h a s i n g  o u r  v a n  w e ’ v e  h a d  Ve g g i e  G i v e a w a y  d i s t r i b u t i o n s  e v e r y  We d n e s d a y 

w i t h o u t  f a i l .  N o  c a n c e l l a t i o n s  a n d  n o  d i s r u p t i o n s ! … We  a r e  w o r k i n g  o n  a  s y s t e m  t o 

s h a r e  o u r  v a n  w i t h  o u r  o t h e r  L i f e L o n g  M e d i c a l  H e a l t h  C e n t e r s  i n  C o n t r a  C o s t a  C o u n t y 

t o  h e l p  t h e m  g r o w  t h e i r  Ve g g i e  G i v e a w a y s ,  t o o . ” 

A G E N C Y :  L I F E L O N G  M E D I C A L  H E A L T H  C E N T E R S

EMPOWERING EFFICIENT FOOD TRANSPORTATION
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P U R C H A S E D  V A N  W I T H 

S O L A R  G E N E R A T O R 

S Y S T E M  T O  I M P R O V E 

F O O D  S A F E T Y

“It has relieved my mind 

greatly to have this van 

just because this summer 

it was 120 degrees 

several days. I ’m always 

af raid with meat, poultry, 

eggs and f ish – we’re 

out too long to not 

be concerned about that.” 

-Pastor Karen, 

Delta Christ ian Community 

Food Pantry,  Byron/Knightsen/

Bethel  Is land

A G E N C Y :  D E L T A  C H R I S T I A N  C O M M U N I T Y  F O O D  P A N T R Y

EMPOWERING FO OD SAFET Y 
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Leading the f ight to end hunger goes beyond providing immediate support, it 
also means generating awareness of the issue and creating a stronger safety net 
for the long-term health of our community. One key population is our youth – 
whose ability to learn and grow is dependent on the basic necessities of food. 

Currently, 1 in 3 college students struggle with food insecurity. Because this 
population often suffers in silence, the Food Bank relies on a critical advisor: 
Community Advocacy Partner (and now Board Member) Jenny Berten. Inspired 
by her work as a nurse at Saint Mary’s College of California, Jenny focuses her 
advocacy efforts on removing stigma and improving food security for college 
students.

Her efforts have already led to systemic changes at Saint Mary’s that are creating 
new awareness and support for students facing hunger.

“College hunger is not addressed to the degree it could be because students 
often experience food insecurity in silence. They say, ‘I’ll just live on Top Ramen, 
it’s okay.’ 

But we know college students who are food insecure are 43% less likely to 
graduate than their food-secure peers, and have increased rates of anxiety 
and depression. Hunger can also affect focus in the classroom and information 
retention.

Since spring of 2022, Saint Mary’s used a proven-effective two-question food 
insecurity screening in the Student Health Center and Counseling Department. 
If students screen positive, we’ve created a list of community resources, which 
includes information about our campus food pantry, the Food Bank of Contra 
Costa and Solano, and CalFresh benefits.

And because we’re screening every student in the clinic, it raises awareness that 
1 in 3 college students struggle with food insecurity. It’s creating a conversation 
where it has not existed before, and that’s the piece I like the most.”

SOLVING FOR 

 LONG-TERM HEALTH 

STARTS WITH OUR YOUTH
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IMPROVING HEALTH OUTCOMES: IMPROVING HEALTH OUTCOMES: 
A Close Look A Close Look at Our Menus at Our Menus 

To effectively improve health outcomes in some of 

our most vulnerable communities, f irst we needed 

to listen to those we serve. Based on dietary advice 

and client preference, and with your support,  we 

made the following improvements to our Senior 

Food Program menus:

2020: Replaced high-f ructose and high-salt items 

with healthier items; added cheese and other dairy 

products

2021: Added f rozen proteins l ike chicken and ground 

turkey in every distribution

2022: Included three new seasonal produce items 

per month; added no-salt seasonings
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L i k e  m a n y  o f  u s ,  r e t i r e d  t e a c h e r  K a r e n  h a s  b e e n  f e e l i n g 

u n w e l c o m e  s h o c k  e v e r y  t i m e  s h e  c h e c k s  t h e  p r i c e s  a t  h e r 

l o c a l  s u p e r m a r k e t .  A t  o n e  l o c a l  s t o r e ,  a  l o a f  o f  b r e a d  i s  $ 5 . 

T h e  m o n e y  s h e  s p e n d s  f o r  o n e  g a l l o n  o f  m i l k  u s e d  t o  b e 

e n o u g h  t o  b u y  t w o . 

“ T h e  p r i c e s  i n  t h e  g r o c e r y  s t o r e s  a r e  c r a z y , ”  s h e  s h a r e d , 

w h i l e  p i c k i n g  u p  g r o c e r i e s  f r o m  o u r  S e n i o r  F o o d  P r o g r a m 

i n  S a n  P a b l o  w i t h  h e r  h u s b a n d  C h r i s  a n d  d a u g h t e r  M e l a n i e . 

“ Yo u  c a n ’ t  a f f o r d  t o  e a t  w i t h  p r i c e s  l i k e  t h a t ,  s o  t h i s  i s 

m u c h  a p p r e c i a t e d . ”

P r i c e s  f o r  f o o d  w e r e  a l r e a d y  c r e e p i n g  u p  w h e n  t h e  y e a r 

b e g a n ,  a n d  s i n c e  t h e n  i t ’ s  o n l y  g o t t e n  m o r e  e x p e n s i v e  t o 

e a t .  A d d  i n  i n c r e a s e s  f o r  f u e l ,  h o u s i n g  a n d  o t h e r  b a s i c 

n e c e s s i t i e s  a n d  K a r e n ’ s  f a m i l y  h a s n ’ t  b e e n  a l o n e  i n  f e e l i n g 

t h e  p i n c h .  D e m a n d  f o r  o u r  S e n i o r  F o o d  P r o g r a m  h a s 

g r o w n  b y  m o r e  t h a n  6 0 % ,  a s  i n f l a t i o n  e a t s  i n t o  m a n y 

s e n i o r s ’  a l r e a d y - f i x e d  i n c o m e s .

K a r e n  a n d  C h r i s  s a i d  t h e y ’ r e  g r a t e f u l  t h e  F o o d  B a n k  i s 

t h e r e  t o  h e l p  t h e m  s t r e t c h  t h e i r  b u d g e t  d u r i n g  t o u g h 

t i m e s  l i k e  t h e s e .  T h e y  p a r t i c u l a r l y  a p p r e c i a t e  g e t t i n g  e g g s , 

m e a t s  a n d  p r o d u c e  –  t h e  f r e s h  s p i n a c h  w e ’ v e  a d d e d  t o  o u r 

m e n u s  t h i s  p a s t  y e a r  i s  a  f a m i l y  f a v o r i t e .

SUPPORTING OUR SENIORS:
KAREN’S STORY
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57+10+13+19+1
F I N A N C I A L S

TOTAL SUPPORT & REVENUESTOTAL SUPPORT & REVENUES
Individuals 		  $14,727,948

Corporations  		  $2,518,154

Foundation Grants   		    $3,285,755

Government Grants 					     $4,912,699

Organizational Grants 					     $221,292

Value of Donated Food Received 			   $88,124,885

Investments and Rental Income 			    $39,447

Fees and Service Charges 			   $1,043,710

Discounts Earned and Other 				    $139,079

TOTAL SUPPORT AND REVENUE			    $115,012,969

TOTAL EXPENSESTOTAL EXPENSES
Programs, Services and Food Distributed 	 $110,154,957

Resource Development and Fundraising 	 $2,596,729

Management and General Expenses 	 $1,093,412

TOTAL EXPENSES 					     $113,845,098

Hard copies of the annual audit are available upon request; digital copies can be accessed 
at foodbankccs.org/f inancials. Every effort has been made to ensure the completeness and 
accuracy of the information contained in this report based on our Feeding America service 
area. Please contact Brian Morrow at bmorrow@foodbankccs.org with comments/questions.

97
+2+157%57%

IndividualsIndividuals

97%97%
Programs, Services Programs, Services 

and Food Distributedand Food Distributed

1 %1 %
O r g a n i z a t i o n a l  G r a n t s  O r g a n i z a t i o n a l  G r a n t s      

1 9 %1 9 %
G o v e r n m e n t  G r a n t s   G o v e r n m e n t  G r a n t s         

1 3 %1 3 %
F o u n d a t i o n  G r a n t s   F o u n d a t i o n  G r a n t s             

1 0 %1 0 %
C o r p o r a t i o n s    C o r p o r a t i o n s          

      

2 %2 %
R e s o u r c e  D e v e l o p m e n t R e s o u r c e  D e v e l o p m e n t 
a n d  F u n d r a i s i n g        a n d  F u n d r a i s i n g          

  
  

  
 

  
  

  
  

 

1 %1 %
M a n a g e m e n t  a n dM a n a g e m e n t  a n d
G e n e r a l  E x p e n s e s        G e n e r a l  E x p e n s e s               
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C H A I R :  J I L L  S T E E L E  ( 2 0 2 0 )
S e n i o r  V i c e  P r e s i d e n t ,  C o r p o r a t e  S t r a t e g y ,  P r o p h e t

V I C E  C H A I R :  L A U R A  M O R A N  ( 2 0 1 6 )
R e t i r e d ,  P a r t n e r ,  P r o p h e t

J E N N Y  B E R T E N  ( 2 0 2 2 )
C o l l e g e  H e a l t h  N u r s e ,  S a i n t  M a r y ’ s  C o l l e g e  o f  C a l i f o r n i a

D A N  B I R K H A E U S E R  ( 2 0 2 2 )
P a r t n e r ,  B r a m s o n ,  P l u t z i k ,  M a h l e r  &  B i r k h a e u s e r ,  L L P

B I L L  B U R K E  ( 2 0 2 2 )
V i c e  P r e s i d e n t ,  C o m e r i c a  B a n k

T O M  C H O W A N I E C  ( 2 0 2 0 )
R e t i r e d ,  R e g i o n a l  M a n a g e r ,  G e n e r a l  M i l l s

K E V A  D E A N  ( 2 0 2 2 )
E l i g i b i l i t y  W o r k  S u p e r v i s o r ,  C o n t r a  C o s t a  C o u n t y

R I C H  G O L I N S K I  ( 2 0 2 0 )
P a r t n e r ,  C e r i t y  P a r t n e r s

M A R K  G U N D A C K E R  ( 2 0 1 9 )
H e a d  o f  P e o p l e ,  C h a n  Z u c k e r b e r g  I n i t i a t i v e

M E L I S S A  M A N K E  F I M B R E S  ( 2 0 2 2 )
D i r e c t o r ,  T e c h n i c a l  S e r v i c e s ,  V a l e r o  E n e r g y  C o r p o r a t i o n

M E L I S S A  J O N E S  ( 2 0 1 8 )
E x e c u t i v e  V i c e  P r e s i d e n t ,  C h i e f  H R  O f f i c e r ,  C S A A  I n s u r a n c e  G r o u p

M A R C  L E W I S  ( 2 0 1 7 )
A t t o r n e y ,  P a r t n e r / C o - F o u n d e r ,  L e w i s  &  L l e w e l l y n  L L P

T E R E S A  M A K A R E W I C Z  ( 2 0 1 9 )
R e t i r e d ,  M a n a g e r  C A  B u s i n e s s  C o o r d i n a t i o n ,  S h e l l  O i l  P r o d u c t s  U S

R Y A N  M I S A S I  ( 2 0 2 2 )
E x e c u t i v e  V P ,  R e t a i l  B a n k i n g ,  F a r m e r s  &  M e r c h a n t s  B a n k  o f  C e n t r a l  C A

B R U C E  P H E L P S  ( 2 0 1 8 )
R e t i r e d ,  C o n s u l t a n t ,  B i o t e c H P r o  C o n s u l t i n g ,  L L C

T A N Y A  P O W E L L  ( 2 0 2 0 )
C h i e f  F i n a n c i a l  O f f i c e r ,  T o t a l  S a f e t y  S u p p l i e s  a n d  S o l u t i o n s

G R E T C H E N  T A I  ( 2 0 2 2 )
V i c e  P r e s i d e n t ,  I n v e s t m e n t s ,  C S A A  I n s u r a n c e  G r o u p

B O A R D  o f 
D I R E C T O R S

T h e  y e a r  i n  p a r e n t h e s e s  i n d i c a te s  t h e  y e a r  t h a t  m e m b e r  w a s  e l e c t e d  t o  t h e  B o a r d .  
B o a r d  m e m b e r s  a r e  a l l  i n d e p e n d e n t  v o t i n g  m e m b e r s .



GROWING FORWARD:
An Eye  Toward  t he  Future
WHAT’S COMING NEXT FOR THE FOOD BANK

As we move into 2023 and beyond, the Food Bank is 

eager to redef ine what it means to lead the f ight to 

end hunger. Thanks to supporters like you, we’ve been 

able to quickly pivot and adapt to food crises due to the 

pandemic and natural disasters. Looking ahead into a 

post-pandemic world impacted by record-breaking food 

inflation, we’ll be supporting vulnerable populations 

who will take years to recover.

Change can’t wait. That’s why we’re eager to take the 

insights we’ve learned and the partnerships we’ve built 

– to provide support in the short-term, and innovate on 

how to solve food insecurity for the long-term.
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MORE TO COME

• 	 We are sourcing more produce f rom 

small ,  local producers, distributors 

and farms led by people who are  

Black, Indigenous or people of color 

(BIPOC) or women. This will  both 

support their businesses and provide 

our neighbors with a variety of f ruits 

and vegetables that are culturally 

relevant to the diverse communities 

that call  Contra Costa and Solano 

Counties home.

•	 We will  soon launch our 2023 

legislative agenda, which will  focus 

on social safety net programs, 

strengthening food systems and 

building policy partnerships.

• 	 We are expanding key programs, l ike 

Kids Nutrition on Weekends (K-NOW) 

and Senior Food Program to serve 

high-need areas and populations.
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T H E  I M PA C T  O F  O U R  WO R K  I S  O N LY  P O S S I B L E  T HA N K S
t o  t h e  p o w e r  o f  o u r  p a r t n e r s h i p s

Our work is possible in part thanks to our corporate supporters. If you are interested in being a 
corporate sponsor of our Impact  Report, contact Julia Bermudez at sponsorships@foodbankccs.org.
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w e  a r e  c r e a t i n g  a  m o r e  e f f e c t i v e ,  e q u i t a b l e  a n d 

i n c l u s i v e  s a f e t y  n e t  t h a t  s u p p o r t s  t h e  l o n g - t e r m 

s t r e n g t h  o f  o u r  c o m m u n i t y .  A s  w e  e v o l v e  a n d  r e d e f i n e 

w h a t  i t  m e a n s  t o  s o l v e  o n e  o f  t h e  t o u g h e s t  c h a l l e n g e s 

o u r  c o m m u n i t y  f a c e s  –  h u n g e r  –  w e  a r e 

t h a n k f u l  t o  h a v e  y o u  w i t h  u s .

Together,


